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1 Digital Marketing Analytics

Google these analytics and you will find a variety of research reports, surveys and more that
support these analytics which are an average or consensus on the current coupon, loyalty and
referral programme state of play.

OVER 95% of consumers believe that adverts are not “very accurate.”

OVER 90% of friends trust referrals from friends.

+ OVER 90% of growth is a result of word of mouth referrals.
+ OVER 85% of Referral Marketers say it effectively attracts new customers.
+ OVER 80% of delighted customers are willing to refer a friend.
+ OVER 80% of Referral Programs that fail, fail because of irrelevant rewards.
The lesson: Not everyone wants a costly “something” - target desires.
+ OVER 70% of delighted customers refer friends if it’s easy and rewarded.
+ OVER 60% of referrals are sent via email.
+ OVER 50% of delighted customers will make a referral if asked to do so.
Get 3 times more referrals by simply asking for them.
+ OVER 35% of all shopping is influenced by social media.
+ OVER 76% of Restaurants do not have a customer list.
You need to have or to establish a customer list to market to your customers.
On average, your customers have a social share reach multiplier of OVER 1 to 200

If 100 customers share a referral you’ll get 20,000 to 35,000 referrals

I’'M CONVINCED
WHERE DO I SIGN UP FOR A DIY 14 Day FREE TRIAL SaaS Package?
Click here > |https://www.webo.directory/register.php?opt=Sellef
To get a site built for you or to get the Loyalty & Referral SaaS Module Added

Contact us here > |https://www.webo.directory/vouchers/webContact.php|
WHERE DO | FIND THE PRICING AND THE DIY GETTING STARTED MANUAL?
https://www.webo.directory/vouchers/storewebpage.php?catiD=580
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2 REWARD GUIDELINES

Guidelines to Reward Programme Impact & Outcome Success:

Programmes should be easily to join, easy to monitor status and participation, easy
to gift, review and share. Simple to manage, simple terms and conditions and reward
redemption processes. Managed automation and status transparency. Focus on Cus-
tomer satisfaction enhancement rather than on monetary reward maximisation. Easy
to communicate across multiple channels in push and pull information flow systems.
POPI Act (South African online Privacy), GDPR (EU online Privacy), opt-in and opt-
out management, personal information protection criteria, and other privacy require-
ment compliance surrounding data storage, mailing and messaging. Webo sites enjoy
outgoing encryption, advanced site firewalls, malware monitoring, user data privacy,
e-mail and SMS opt-in /opt-out options and the https (secure site) protocol.

Guidelines to Reward Programme Failure:

Statistics suggest that reward programme failure is in the region of 20 to 30 percent.

Of those that fail over 70% fail because the rewards are irrelevant to the customer as

they are not desired. Rewards can lack relevance due to them having:

* a perceived low value,

+ redemption complexity,

* reward options confusion,

+ free or discounted product servicing and maintenance issues,

*+ invasive sign-up forms (some 30 to 40% feel companies cross privacy norms),

+ alack of personalization,

+ afocus on coupon discounts rather than on referral advocacy,

+ no feedback on negative reviews and on action taken to address concerns, no
relationship management nor loyalty recognition.

Guidelines to Programme Status Monitoring:

+ Understand and track changes in customer lifetime duration and value,

* Average transaction value,

* Average transaction frequency ( Total no of purchases / no of unique buyers),

+ Adoption rate or % new customers,

+ Churn ( Net gain or loss of customer numbers),

+ Lost Value (Lost average value of sales lost from lost customers),

+ Retention (% of customers lost)

+ Researching your Key Performance Indicators will inform performance monitoring
needs.
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3 REWARD OPTIONS CHECKLIST

Awareness:

Offering Rewards for Reviews is a great way to create awareness about new prod-
uct ranges. Reviews build social credibility and reputations. Solid reputations and
current reviews grow businesses. Depending on the product offering Free Trials, or
discounted week-end usage or limited time usage for reviews may be desired and
relevant. The objective of free trials, etc is to remove the risk and barriers to entry that
may exist where reputations may not be well established. In addition where products
need customisation such as with software the free trial goes a long way to establish-
ing the relevance and value of the product to the buyer. For example offer a free trial
on a cappuccino machine to a local company for staff use and solicit reviews. It is no
different to hosting a cheese & wine with review cards that can be captured & shared.

Bucket List Ideas:

Ever dreamt of looking like a prince or princess when you attend a formal event at a
conference, association ball or a matric dance? Hollywood stars attending awards
events often get the use of jewellery, designer clothing, etc. Jewellery stores, fashion
boutiques, limo services and exotic car sales dealerships could, for instance, hold

a lucky draw for customers who enter a competition. Making the reward a competi-
tion reward will ensure that the prize is relevant to the winners. Prizes could relate to
the use of Jewellery, Dresses, Limo Rides, Vintage Cars, Super Cars, Extreme Sports
Cars etc. The competition could be set up as a “Buddy Deal” e.g by a cosmetic den-
tist with a local jewellery manufacturer. The dentist and the jewellery manufacturer
both benefit by promoting the competition to their respective customer lists.

Buddy Benefits and Discounted Gift Cards:

You could offer gift cards, coupons, event tickets, etc that you acquire at a discount
e.g a qgift card for a day at the spa with a face value of R1,000 may be acquired for
R500.

Cashbacks:

Generally, cashbacks take the form of an account credit against future purchases.
The key benefit of cashbacks is that it is akin to a cash discount but with a significant
difference in that it, to a degree, distances itself from a perception being formed on
direct product pricing and in addition it encourages repeat business. As for percent-
age off discounts cashback programmes should not be the norm or price and value
perceptions may be affected.
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Community:

A strong community spirit can be a strong driver.

“Hi Bill, | purchased ??7?? from Henderson’s Home Store and earned 100 points. If you
hand in the attached coupon with our names on and you too donate your points to the
Lily Old Age Home they will match our combined points which should allow the home
to get a small free TV for a resident.” Donating rewards can be structured in support
of a variety of community matters.

Consultations:

In the area of services that relate to professional advice, beauty therapy, legal, ward-
robe makeover, landscaping, etc. can be valued in the hands of a person in need of
these services. By making the reward transferable by way of it being gifted means
that it will have a higher chance of being relevant.

Discounts:

Monetary rewards are generally valued but they carry the risk of cheapening the
perceived value of the product. If they are offered they should not be repeated and
where possible they should be associated with a campaign or season so as to reduce
the expectation that the discounted price is the norm. Percentage off offers should be
carefully considered and in most cases offering a monetary reward credit that can be
used against a range of products is preferable. Instead of a discount offer of 50% off
consider the use of cash backs on next purchase, store credits, gift cards, etc.

Education:

Offering workshops, webinars, mini-courses, video & audio presentations, etc may
suit complex products such as weight loss, health foods, high performance motor
lubricants, etc. Short courses such as a three day culinary skills course, a flower
arranging course etc that can be gifted may be valued by a parent signing up for a
child for an expensive hospitality college diploma. .

Events and Presentations:

Arranging social events, workshops with guest speakers, etc may be highly prized
and allowing customers to share rewards within a refer-a-friend program could attract
a new audience of potential customers.

Fun and Entertainment:

Competitions, Lucky Draws, Giveaways, Free Gifts, DvD’s, Gifting time to free up time
for the receiver to enjoy an event, etc will engage and build relationships. The goal is
to engage and build relationships that lead to customers becoming advisors,
advocates and ambassadors.
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Gamification:

#Hashtag contests, #Selfie Contests, Lucky Draws, Sweepstakes and more are likely
to engage and build relationships that go beyond the value of the prize or reward.
Consider a cocktail lounge that hosts a waitron and guests selfie competition on
Facebook. The guests will share, as a part of the contest so say 5 people are in the
photo. If they share the step 1 reach is over a thousand and the step 2 reach is to say
the least many thousand.

Group Rewards:

Book Clubs, Ballet Schools, 10 Friends in a Tennis Group, Soccer Clubs etc, can
nominate a beneficiary of a printed coupon, for instance and the associated rewards
can result in a gifting event where the accumulated reward is announced and
presented. Another novel small group idea is the purchase of a bracelet each by six
friends from a local jeweller. When one of the group makes a purchase of over a
specified amount then each of the friends gets a charm for the bracelet.

Information:

How To Guidelines, Newsletters, eBooks, Articles, Brochures, White Papers, Commu-
nity WhatsGood Pages, etc are often highly valued. A little research often goes a long
way towards creating an information product that will continue to be a return on the
investment by way of it being valued by new customers. Some prized newsletters are
about the customers and their success stories rather than being about the suppliers
products and services.

Last Minute Rewards:

A deep understanding of the variable cost structure, fixed and stepped fixed and
incremental variable costs plotted on a cost, profit, volume chart will reveal the out of
pocket cost or opportunity for a margin associated with spare capacity. It may be that
a charge of say, 30% may result in a contribution to fixed overheads of, say, 10%.

Loyalty:

A current customer base of delighted customers is an amazing asset. Given an effec-
tive referral programme the customers can make a significant difference in the growth
of the business. Loyalty programmes have a different focus to that of coupon pro-
grammes designed to attract new customers and referral programmes. The loyalty
focus is not only to retain the customer but to maintain the delight that the customer
has. Key to success is understanding needs, desires, frustrations, satisfaction levels
and more on what drives the delight that the customer has. There will be big differenc-
es and slight differences in the circumstances of different customer segments. Quiz-
zes, interviews, feedback forms, tracking behaviour, trends and more are

We make it Easy To Review and Share! Page 7



critically important within a loyalty programme. It is not just about the 10th is Free!
The ultimate conversion of the customer base is their conversion to being advocates
and ambassadors. In business sectors where purchases are irregular, loyalty
programmes can drive huge capacity opportunity by coaching customers to utilise
low season specials. As an example, the summer season is hectic for popular air-
conditioning/heater businesses. By offering winter specials on air-conditioner/heater
servicing the business boosts high season capacity for new installations. When the
focus is on what the business can do for the customer the chances of success far
exceed the chances when the focus is only on buy more or buy more often. These
matters need to be a result of loyalty rather than the direct target of attention.

News:
Topical Press Releases, advertising customer milestone achievements, newsletters
that are about your customers and not about you are likely to be valued.

Points:

Some 70%+ of loyalty programmes are points based. Welcome points, birthday
points, points for reviews and sharing are other popular loyalty programme dynamics.
Points for referrals is popular and for some points for transactions rather than for the
value of purchases is the preferred structure. For some points take the form of stars
or some other in-house currency. The advantages of a points structure include that it
can be easily understood, e.g one point for R10 in purchases. Bonus points can help
to drive buying behaviour. The redemption of points can become confusing and needs
to be clearly spelt out. Where redemption is against defined rewards a catalogue may
need to be readily available. A major matter surrounds the duration of points and the
complexity that this can introduce. The Webo Customer Loyalty Accounts are fully
transparent in that customers can track their reward acquisition, redemption, gifting
and expiry or points duration/expiry.

Reality:

Case Studies and Success Stories are generally highly popular information prod-
ucts. Tracking product use to customers is only the start. Tracking usage & satisfac-
tion through to the end user often opens the door to constructive reviews that can be
highly valuable to other customers.

Reciprocity:

Two-way or win:win rewards are structured around refer-a-friend success rewards
based on shared refer-a-friend coupon reward redemption. It can be that the advo-
cate gets an equal reward or advocate rewards can be based on multiple friend
reward redemptions. The Webo system offers the ability count reward redemptions.
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Refer-a-friend Referral Reward Programmes:

There is a psychology to reward structuring. There is value gleaned from giving as well
as from the value of the reward received. Some programmes are structured around
Code Sharing. Advocates share the code that identifies the advocate or giver so that
rewards can be accounted for by the referral programme. The alternative is to make

it more personal by promoting the advocate and friend by name. Fraud plays a large
part in reward structuring. If the objective is growth then the fraudulent duplication of
reward coupons may not be an issue. It can however, be a huge issue. Companies
may want to limit the number of rewards and duplication prevention can be enhanced
by online redemption, ID number verification, voucher numbering, signatures, PIN
number redemption and more. All of these are Webo Coupon options versus the “just-
mention-me option. Referrals can be one-on-one referrals or one-to-many vias social
medial. The power of social referrals is huge. It is based on customer delight, ease

or convenience of making the referral and the reward for doing so. It is important to
school advocates in the art of sharing calls-to-action. This can be done by featuring
referral comments that are effective in converting prospects to customers.

The Webo Loyalty & Referral App puts the opportunity to share on the phones of your
customers. Earning an incentive plus the gratitude of a friend is only a couple of clicks
away on a PC or on the phone that is in their pocket. Statically studies have found

that between 70% and 86% will share when it is worth their while and it is easy to do.

Thus, for every 100 customers:

+ 70% will share with friends on say,

+ Facebook where, on average, they have 338 friends.

+ This referral will then reach: 70% x 338 people x 100 customers = 23,660 referrals
in the first step.

* In the next step the reach explodes but suffice to say that the local reach will be
saturated.

+ What this means is that the multiplier is around 1 to 200 in step one. In local com-
munities the multiplier tends to duplicate but unique referrals of 300 to 500 are
possible. Often a likely multiplier of 200 to 350 is quoted.

+ Studies show that in seven steps of friends and connections sharing, everyone in
the world on the internet will be reached.

Suffice to say that with the Webo App making it easy, you will earn your brand posi-
tive engagement and you will leverage customer advocacy to effectively accelerate
growth. When referral programmes take the form of integrating coupon marketing the
added power is massive. Advocates gifting coupons to friends attracts new audiences
that are likely to not be fickle bargain hunters and are likely to become loyal
customers.
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Reviews:
Consider feedback on videos, written opinions, feedback on audio podcasts, etc.
Encourage and reward feedback early and often to uncover needs and unmet needs.

Simplify:
Articles that summarise or which include Infographics or Graphs, Checklists, etc.
should be considered. Visualise data wherever possible.

Slow Day Rewards:
Promote slow day, time of day, time of month and time of year shopping.

Small Indulgences:

There is much to be said in showing that you care. Say thank you with small indul-
gences where the thought is more prized than than the reward. Consider small indul-
gences such as coffee, flowers, chocolates, craft stationery, gift baskets, box of cup
cakes, kitchen spices, etc. Timing is critical and the more spontaneous it can be the
better.

Status:

+ Elite Membership Benefits, Exclusive VIP Access, VIP Memberships,

+ Secret Menus, Free Trial Memberships,

« Tier Names ( Team, VIP, Elite), (Social Elite, VIP, Exec), (Player, Star, Captain),

+ Certification,

+ Top ten rally: Top 10 customers drive supercars e.g Ferraris in a week-end rally.
+ VIP parking, Flexible month end shopping hours.

+ Status awards are powerful and they merit exploring out the box ideas.

Surveys:

Assessing the impact and outcome of reward programmes is critical to success and
often it leads the way to finding rewards that are highly relevant to customers. Polls
and Forms are some of the options that the Webo SaaS offers to solicit feedback. The
Webo SaaS also offers a very powerful tool; the interactive quiz. Essentially it is an
online quiz where the answers to a question direct the selection of the question that
follows. Consider a ten by ten stack of 100 questions. Any one person will however
only be asked to answer 10 questions. Consider the impact gender, marital status,
extra mural preferences, interests, etc. Each of these will suggest a more relevant next
question and in a short series of questions you will be able to establish a deeper level
of understanding on the objectives of the survey and you will maintain the interest of
respondents. Often needs or desired opportunities that are not normally considered
are established. Done right, you should be able to find desires & upsell desires.
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Tiered Programmes

Companies in the hospitality industry; hotels, lodges, restaurants (that maintain cus-
tomer lists), bnb’s, etc, travel and transportation, luxury retailers and many e-com-
merce traders find that points based systems suit their needs. Points based tiered
programmes raise a number of matters for consideration including:

+ Points duration: 7 days, 1 month or 1 year, etc.

+ Points breaks: 1,000, 2,000 & 3,000 vs 1,000, 5,000 and 20,000, etc.

+ Tier branding: Silver, Gold & Platinum vs Team, VIP & Elite, etc.

+ Tier benefits: Gifts, privileges, exclusive rewards, etc.

The advantages include being able to identify, track and invest in high-end customer
rewards. It is likely to lock in high end customers.

Where the tiers relate to other segmentation criteria such as: Private, Corporate or
Public Sector. In this example a legal firm would be able to structure rewards with
more precision than with a programme based on spend tiers.

Transaction Based Rewards:
The 10th is free etc. Programmes that are built around punch cards etc are easy to
understand and to promote. They can often be easily defrauded.

Trend Tracking:

Top 10 Lists, What’s Good Apps, Surveys and the results thereof together with Re-
views can detect emerging trends that may allow companies to be first or at least
early to market so as to enjoy a larger market share.

Upsell Benefits:

Free optional extras. Mention me and get a free funky coffee mag when you buy over
77?7 can be valued for the surprise versus the absolute cost/value of the upsell cost.
As it is an upsell product it is more likely to be appreciated as the base line product
will have established the baseline desire.

Value Added Services:
Expedited Delivery, Improved VIP Service with Dedicated / Personal assistants, ex-
tended returns or returns collection (phone and we’ll collect & pass a credit).

Volume Buys:

The legendary BOGOF (Buy One, Get One, Free) and variations thereof e.g Buy

(4 for 3), (6 for 4), etc. Volume buys tend to distance themselves from the risk of price
setting or price reduction and tend to be popular in the hospitality industry.
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4 J

-WELLERY STORE DEMO

Fead More

Claim Your Status Upgrade

Add a review 0 Share / Save ] W =

GFJ Brand Ambassador Something Borrowed
Jewellery Box

All reservation requests will be subject to availability on a first
come first served basis.

You are logged in. Select an option below.

SHOW DMOYWN- MY
T LOoAD IT ACCOUNT

GFJ Promotions

Fead More

#HreeScharmbracelet

Claim Your Status Upgrade

Add a review B Share / Save ] W =

FREE 5 Charm Friendship Bracelet

Spend R1000 and as a bonus select a bracelet and 1 charm.
Mominate 4 friends. When a friend spends R1000 they receive the
bracelet and two charms. The next gets 3 charms, etc. First up
buyers get mailed their catchup charms. Select SHARE and
spread the word.

Fead More

Wole

Claim Your Status Upgrade

Add a review Raviews @ Share / Save ] v =

Vote for a preferred Spring Promotion Pendant

Vote for an option or send us a suggested design to be the feature
of our spring promaotion.

You are logged in. Select an option below.

SHOW DOWMN- MY
T LOoAD IT ACCOUNT

Read More

#EFhis

Claim Your Status Upgrade

Add a review D Share / Save 1 w =

#GFJhi5 Xmas Tree Competition

#hashtag a picture to #GFJhi5 and submit the url on an entry to
stand a chance of winning one of & fifty % off coupons.

You are logged in. Select an option below.

SHOW DOWMN- MY
T LOAD IT ACCOUNT
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Gilbert Ford Jewellers Brand
Ambassador Something Borrowed

Jewellery Box
Reservation Request

Gifted Recipient Telephone Number

Customer's Name Telephone Number

Signature Required from Required to
Redeemed by: Mature of Event or Occasion

he & are printed below, Redemption Process: 1.Make a Beservation
Reguest & Quote the Order No. 2. e-Mail us this reservation request. 3. Contact us
to discuss availabity & eligibility,

CLOSE § DOWNLOADIT B PRINTIT MY ACCOUNT
ADD TO MY ACCOUNT FOR LATER USE EMAIL IT

|Gilhert Ford Brand Ambassador Terms & Conditions

Brand Ambassador Rewards: Defined Jewellery Boxes may be granted to a customer, subject to availability and insurance
eligibility, for periods specified by Gilbert Ford Jewellers.

Disqualified Participants: Members of the public that are not Gilbert Ford Jewellers customers or people not infroduced by
gualified customers.

Immediate Families: Immediate Families include: Grandparents, Parents, Children, Grandchildren, siblings and spouces
whether by marriage, past marriage, remarriage, adoption, co-habitation or other family extension.

Limit per customer: Cne Brand Ambassador award may be awarded to one customer, to a member of their immediate
family or to a friend of the customer designated by the customer on a reservation request coupon.

Customer Status: Customers are persons who can produce a receipt for a purchase from Gilbert Ford Jewellers.

Validity Days: This promotion is valid until withdrawn.

Verification: Coupon Validity is subject to verification.

Delivery/Collection: Pick-up or delivery arangements will be specified here.

Images: Coupon images are indicative and may not be specifically representative.

Service: The Coupon administrator is not responsible for service and item delivery.

Amendment: The right to amend these terms and conditions without prior notice is reserved.

Find this Loyalty & Referral Communicator at | https://www.jewellery.webo.directory

In this example we feature the concept of rewarding customers with the use of assets. Movie stars
attend awards and other events in gowns sponsored by designers wearing jewellery created famous
jewellery manufacturers. The concept of “something borrowed” has a charm all of it’s own and it

is more than a romantic notion for it makes perfectly sound business sense. In this example invit-
ing applicants to share the joy of extravagent jewellery will not only be remembered but it will cre-
ate awareness among girls in their senior years at surrounding schools. In a short few years many
of these girls will become engaged and married. The 5 charm friendship bracelet creates a circle of
friends who will share in the joy of the indulgences that the friends will share.Voting for a seasonal
new release turns customers into advisors who are more likely to buy more often.

The #hashtag promotion is opens the door to build upon the relationships that exit.
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DECOR STORE DEMO

Living Spaces

Read More

Claim Your Status Upgrade

Add a review Reviews & Share / Save ] w =

Pre-Order Coupon for this Blue Velvet Sofa.

At the price you will find the value far exceeds the price.

You are logged in. Select an option below.

SEHOW DWW~ MY
T LoAaDy IT ACCOUNT

Read More

Claim Your Status Upgrade
Add a review Reviews |8 Share / Save ] W (=
Sofa: R10,500 OFF Coupon Deal

Save R10 500 off the R21 000 List Price.
You are logged in. Select an option below.

SHOW LW~ MY
T Loary Im ACCOUNT

Read More

Claim Your Status Upgrade

Add a review Reviews & Share/ Save ] W (=

Sofa: R8,000 OFF Coupon Deal

It is a classic couch - Share or e-mail this coupon to a friend.

You are logged in. Select an option below.

SEHOW DNOWAN- L
T LAy I ACCOUNT

Read More

Claim Your Status Upgrade
Add a review Reviews © Share / Save E3 W =

Sofa Chair: R3,400 OFF Coupon Deal

At half price this single seater sofa is a steal - only 1 left!

You are logged in. Select an option below.

SEHOW DWW~ MY
T Loary Im ACCODUNT
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DEGORATE

LR

DECORATE The Decor Store
Coupon Deal: Sofa: R8,000 OFF Coupon Deal

It is a classic couch - You Can share or e-mail this coupon to a friend.

verification. 3. % ' ' .

O :

ADD TO MY ACCOUNT FOR LATER USE EMAIL IT

i

Decorate: The Demo Decor Store Coupon Terms and
Conditions

1. Infarmation provided on the Coupon Communicaror App or Site on how to participate forms part of these Terms &
Conditions. By participating, claimants agree to be bound by these Terms & Conditions. Claimants must comply with these
Terms & Conditions for a coupon to be valid.

2. Each claimant is entitied to a maximum of one coupon per person however registered members of our loyalty programme
are encouraged to send coupons to their friends and business connections. Coupons may be gifted but are not transferable
and are not redeemable for cash and cannot be combined with any other coupons or any other offer or discounts or
promotions offered.

3. Each coupon is identified by an Order Mumber and has different rewards.

4. These Coupon Terms and Conditions are equally applicable to vouchers.

5. To redeem the coupon, Decorate Demo Decor Store types a code into the online coupon redemption field on the online
coupon at the time of redemption.

B. Each coupon is valid for a limited time only and expires on the date specified on the coupon.

7. Coupons cannot be replaced if deleted or lost by any manner.

8. A coupon cannot be applied to previous purchases.

9. Coupons and vouchers are subject to confirmation at the time of finalising a purchase and sale.

10. Decorate Demo Decor Store assumes no responsibility for any failure to receive a claim or for inaccurate information or
image or for any loss, damage or injury as a result of technical or telecommunications problems, including security breaches.
If such problems arise, then Decorate Demo Decor Store may modify, cancel, terminate or suspend the coupon.

11. Decorate Demo Decor Store shall not be liable for any loss, damage or injury suffered or sustained (even if caused by
negligence) as a result of accepting andfor using the coupon, except for any liability which cannot be excluded by law.

12. Decorate Demo Decor Store accepts no responsibility for late, lost or misdirected email, downloads or other
communications.

13. These Terms & Conditions are subject to South African law and to the jurisdiction of the courts of South Africa.

14. Decorate Demo Decor Store reserves the right to discontinue a coupon at any time.

18. Please contact Decorate Demo Decor Store to resolve any queries that you may have.

Find this Loyalty & Referral Communicator at | https://www.decor.webo.directory

Let’s say, the Decor Store will publicize their Annual Sale is three weeks time. It will feature end of
range furniture at discount prices. So, they offer customers the opportunity to buy these items pre-
sale at sale pricing but in addition, customers can invite their friends to share in this opportunity.

This communicator makes customers feel special and it opens the door to Refer-A-Friend benefits.

We make it Easy To Review and Share!  Page 15


   https://www.decor.webo.directory  

6 RESTAURANT DEMO

It is all about word of mouth marketing and it works

like this:

+  Delighted customers will add reviews that grow
your reputation

+ and they will share and email referrals if

+ you make it easy to do and

+ if you reward them for doing so.

For many restaurant owners creating a list of cus-
tomers is a good first start.

The Loyalty & Referral Communicator makes it easy
to review, share and to create SMS & email custom-
er lists.

An industry norm is to promote specials. The result
is that the specials become the dominant seller and
food cost averages can rise by up to 10%. With
reduced cash flow the little things that make a big
difference get cut!

Growing the number of reviews on your menu will boost your reputation for tasty meals and for value for
money. Reviews give your customers ideas that they can share. You guessed, it’s the start of your online word of

mouth marketing campaign.

Phone or the
Printout to

Seller

Phone: Add
to Home o
Screen 10S: m Add to
Home
Android: Screen

App Button
on Phone to
Open

4.
SignIn or
Sign Up &

Select a Deal:
tap GET

Admin Fee
(if needed)

online
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JACKIE ANDERSON
SALLY GOODMAN

[]

]

DOWNLOAD [T MY ACCOUNT

ADD TO MY ACCOUNT FOR LATER USE

MNumbeer:
Terms & Conditions 1563

Validity Verified By:
Limit per custamer: Customers are limited to ene download on any
specific coupan for each coupon that they share and which is

redeemed by the reciplent of the gifted coupon. Thus:

To qualify for access to the secret menu please "Share” any of our
dishes on the APP with any social media page of your choice, This
will grant you ADVOCATE STATUS for ten days.

Qur ADVOCLATES are entitled to add the SECRET MENU COUPON 1o
their accounts.

On the App select "Link to our Secret Menu™ and use the secret
passward of @albZe3 to gain access to the meni.

If access has been gifted to you pleese print and present the
coupon when placing an order from the sacret menu.

Reservations: Fhone 066 307 1938. Note that reservations are
subject to availability,

Validity Days: Tuesday threugh Sunday every week. We are desed on
Maonrdays.

Verification: Valldity |S subject td Venficansn upan arrival. Prior use
woMS COupOnsS. Advorcate status is only valid for 10 days from sharing.
Sharing &t the time of order Is permitted as your status will be instantly
updated,

Service: Sit dowr diring Is required for redempticn at L0 Street Name,
Suburb Name, Town Name.

Quantity: Only one coupon may De presented per item served and Is
payabie at the Specials rate on the menu.

Service charge: Gratuities should be calculated on the full value
received.

Images: Coupon iImages are indicative and may not be specifically
represantative.

Refunds: Coupons are free - refunds 2re rot applicable.

Service: Webd 'Who administers the Loyaity Programme Saftware as a
Service & not responsible for service and item delivery.

Amendment: The nght to amend these terms and conditions without
prior notice 15 reserved.

Find this demo app at | https://www.restaurants.webo.directory
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On this app you will find a full range of rewards to attract, engage, convert,
retain and encourage referrals that will grow the business by word of mouth
referral marketing.
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7 LODGE DEMO

""' FAMILY HOLIDAY REWARDS
; LOYALTY CARD

Treat your Family to a High Season Holiday
30 B&B Bednights in a year gets you 6 High Season Bednights for
the Family

Telephone Number:

Talephone Numbar:

DEMO SITE - Redemption Process: 1: Accumulats 30 signed off Bednights on  JLiauLL s LU S LIV
oyalty Card or accumulate them online on your phone in your Loyalty Aceount.

. CLICK or SCAN the QR code to read more about us. To read mone about
eting with the Webo Saa8 CLICK HERE

DOWNLOAD IT PRINT IT MY ACCOUNT

by:

ACCOUNT FOR LATER USE EMAIL IT

Demo Bed Night Based Loyalty Card - Terms & Conditions

Card:

his Pre-numbered Loyalty Card is a limited time and availability offer,

iat is subject to validity confirmation at the time of redemption and which

ffers entitlement, subject to confirmation, to the offer stated below.

his Loyalty Page may be presented for points allocation for each B&B bednight and must be forfeited at the time of
sdemption.

Iternatively points can be allocated online on phone at the time of checkout at the rate of 100 points for each bednight

its Accumulated:

dame & Number:

Bednight No. | Signature
1

2
3
4
[5
[6
[7
[a
[o
[10
[11
[12
[13
[14
[15
[16

|
|
|
|
|
|
|
|
|
|
|
|
17 |
|
|
|
|
|
|
|
|
|
|
|
|
|

[18
[1a
[20
[21
[22
[23
[24
[25
[26
[27
[28
[29
[30

his reward card has cash or other value except as part of the redemption criteria for the reward detailed above. Part
sage redeems the full 3,000 points.

his is a B&B Bednight based reward. For 3,000 points the guest shall be eligible for a family fun high season family
»0m booking (two double beds plus a pull out couch bed) for 6 continuous B&B Bednights for 2 adults ( kids under 12
ay free and if over 12 a breakfast charge will apply for the child over 12.)

Ownership: Title passes upon delivery.
dion: Validity is subject to verification. Prior use voids coupons and vouchers.
charge: Gratuities should be calculated on the full value received.
All images are indicative and may not be specifically representative.
The Coupon administrator is not responsible for service and item delivery.
nent: The nght to amend these terms and conditions without prior notice is reserved.

Having a roadmap to the future that is desired
will assist in exploring reward opportunities.

Hotels and BnB’s will tend to cater to business
or to a holiday audience. In cases where they
cater to tourists the provision of a “What’s
Good “ bucket list of contacts that suggest
hundreds of things to do will be highly prized.

In the example on the left the guest may select
an option to print a loyalty card or the guest
can manage the loyalty points awarded by way
of the online allocation on phone of the points
awarded on each stay.

Find this communicator at
https://www.lodges.webo.directory

@ “What’s Good” Bucket List

Fun Id or Hol

Fiag Amesl Farm: Shattficks Beach - Morse & Peey
iges. Being & Beas

831 947 010

#sv Bameruaey:

Afvrcan bord Sandlu iy Competdown €31 708 392
Raptons
[rmr— Wsim Farm Game Lodge! Umhiih - Day vasts. Horse
Lodge rides Fabung B Archery S

Phesuhs Satari Park: Batha's 1L, + Cuttsral
ot P Wilage. Crocods & Snake Pai ST FrLeD

[T—— Tala Private Bama Reserves Eampsrdovn 228 701 mmca

Eremvel KIW Wildile: Reserves Thisughout K24 833 B4% 1999

EDAAS RELATING TO ANTE, CRAPTS AND HORRIRS

Extrems Beadwsck | Erhmschs: 831 765 mvan

Beading and Beaded Cbjects

Mosngatel Hdlirest - Astislogy / Feng!
—— T T —

Lymetts Morris- Male Coramic Art Classss: Wasmeille
Czramie Classes 531 266 2343
Hebdiy Coises

B4 135 3474

P— - tor 4
icCovrms | i e - Mo Babs e S

ke i Mot i Cortrimed B Ot T

EDEAS RELATING 7O PABSEON, BEALTY AND

9
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We Help Under Performing Hotels to Delight Guests
& Double Turnover in Half the Time

" Occupancy Drivers O maxmsen D
REVENUE.

R =1 lﬂ' iz (] o Y
LOYANTY & MANAGING YOUR SEASONAL & TACTICAL
REFERRAL BENEFITS CVP POTENTIAL PRICING | P?rfﬂg?rzl_:?
From Booking Trickle to From Managing in the Dark rom Static to Dynamic H PERFORMAMNCE h
- Strategic Growth | fo Informed Decisions _ Package Pricing

A

L
ing
ic
@

PHASE THREE
GM’S STRATEGIC
DRIVERS

Digital Marketing

PHASE TWO
MARKETING
FRONT DESK

SUPER HERO WITH

GUEST LIST
MULTIPLIER SOCIAL PROOF
From OTA Reliance to |
- Referral Marketing 4
06

——

; aying To Your Streng 4 Channel Marketing
PHASE ONE SYSTEMS & CULTURE YOUR UNIQUE PUSH, PULL, ENGAGE &
MARKETING : L
HOUSEKEEPING ASSESSMENT HOTEL STORY PROMOTE READINESS
From Passive to rom Everyday to From Zero to Hero with

__High Performance ! Unigue Appeal ! _Lead Magnet Offers

= UNDER P
PERFORMANCE G) @ @
f’ ‘ WITH NO TURNAROUND
d_"'—-'“'-” AND POTENTIAL > Status: Low Occupancy | Poor Online Visibility | Dated Marketing | Shrinking Revenues
Distressed Team, CVP Ratios, Profitability and Cash Flow ||| Abbreviations: +KPls [ +ve Key
f\—ﬁ Performance Indicators | OTA / Online Travel Agencies | CVP / Cost, Volume, Profit.
&

Share the link

Add a review

High Season Family Holiday Rewards

| FAMILY HOLIBAY 6 To Start: Sign Up or Sign In
Read More Mext:Click to Show Online or Download Print Version

Alternatively:See it in My Account

Share the link
Add a review
Accommodation: 2/4/1 Monday to Thursday

Coupon. Get one night free.
Read More Save R445 to R1500 with this coupon deal.

To Start: Sign Up or Sign In
Mext:Click to Show Online or Download Print Version

Alternatively:See it in My Account
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8 SHOPPING CENTRE DEMO

Consider the dynamic
Our customers =’s mall tenants. Their Customers =’s shoppers.

Campaign .
Enabilors = Our Customers ~ Loyaity = Their Customers + Engage
Content I = _...;. > 3 Feedback
Managers : & Reviews
. RN T IFTEER
Data Webo SAmpaiah
Cirganisers D[gﬂﬂ] Farticipation
Effoctiva Sharing &
‘.-'.rrrwl;{-r.l"'_-'rupnmrt HE"E'F -,t Raferrals
I'—”F'.E'ri*'—‘n":e Active Bramd
IFmprovemeant Mobile Advocates
Mg sy & i o
Pally A Surveys ,.""'l'r""" dpidlie
i Hlasbitag Shharemg Sn:jaj AR I
kanagod Conbesits Dpk-1m Skis Alpris

Oipk- i Mowslother
L]

CoiDams

e

= e

Vouchers
Offar Share
Beneafits Benefits

If there are 100 shops in the mall and only 100 customers from each shop make a referral then the marketing
message reach will be 100 x 100 x 200 = 2,000, 000 Done right the potential for collective marketing astounds!

* * # Many shopping mall shops offer their customers mall coupon booklets that have a

V coupon of theirs in the booklet. Great idea. If 100 shops each distribute 100 biook-
lets the reach is 100 x 100 = 10,000 Not shabby but way off the 2,000,000. In reality
in a local community there will be “incest” in the reach and all will not be unique

potential shoppers but suffice to say that with automated sharing on a phone app
the reach will far exceed the printed booklet.

10,000 booklets (100 for each of 100 shops) is 50 double sided pages =’s 500,000 pages. This means that when a
coupon is redeemed the opportunity for using the one on the other side of the page is lost). In round numbers
a printed booklet for one seasonal promotion (Xmas, Valentine’s etc) will cost double the cost of the Webo B4U
SaaS$ for an entire year of many promotions and monthly specials. The Mall button on the phones of local shop-
pers will be the destination for finding the latest deals, arrivals, promotions, entertainment, the mall store con-
tact directory and more.

While shops need to attract shoppers so does the shopping mall need to have a plan to retain tenants and to
increase the turnover of their commercial centre. The Webo SaaS offers the opportunity for a collaborate mar-
keting plan between store retailers, shoppers and mall management. Integrating the power of the social reach
multiplier brings a disruption to traditional though and best of all it is affordable.

Find this Mall Marketing Communicator at | https://www.malls.webo.directory
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9 REWARDS pus T's & C's

There is an aspect of reward structuring that is critically import to the
success of any reward programme; the terms and conditions.

There a number of principles to consider including:
Qualification: This may relate to a structured reward programme:
+  Coupon Programmes
+ Distribution; print, 3rd party vendors or via an inhouse referral
programme.
+ Loyalty Programmes
+ Segmentation: The tiers to a layered or split loyalty structure.
+ Fan Levels: Setting the title, points allotment & duration
+ Alternatives to a points system: Split on categories or
customer interests
Referral Programmes
+ Advisors: Customers who write reviews
+ Review validity: The time that a review remains valid.
+ Advocates: Customers who make referrals by social network
sharing.
+ Share validity: The time that a share remains valid.
+  Ambassadors: Customers who make one-on-one referrals.
+ Referral count: The number of “loyalty” referrals needed to be
made to qualify for an Ambassador Reward Coupon.
+ Referral validity: The time that a referral remains valid.

As a general rule coupon programmes distribute coupons with minimal
qualification and they relate to discount offers to potential new audiences.
Loyalty programmes are designed to engage and convert and these offer
rewards in exchange for reviews and sharing. Ambassador programmes
require the redemption by one or more prospective customers before the
Ambassador earns the specified reward.

The above matters will dominate terms and conditions as will matters like
disqualification criteria such as the sending of unsolicited mail to strangers.

The structuring of the reward needs to take into account the lifetime value

of a new customer and hence the reward may exceed any given margin in
the moth of signup. In the Webo Refer-a-Friend Reward programme the
payment of the reward is made after three months of subscription. At three
months the programme will not be at breakeven given the amount of the
reward and the cost of the support provided to the new customer. Setting the
payment date at 3 months is a compromise that encourages referrals rather
than say a payment annually in arrears which may fail to excite action.

In the Webo Refer-A-Friend programme the customer making the one-on-
one referral will have the coupon in their account. The potential customers
can make an immediate online one-on-one meeting booking and they can
register their claim with the promotion code on their registration online form
for the free trial of the SaaS package. In circumstances where there is the
once off purchase of goods or services the payment can be calculated
based on both parties receiving an Ambassador coupon. The new customer
redeems the coupon for the reward and the Ambassador does likewise after
the potential new client has redeemed the coupon against purchase and
payment.
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o Refer-A-Friend
-. REFER-A-FRIEND COUPON
i YF“ Earn Cash Please Read the Terms & Conditions
* Friend Gets Help

MY PROMOTION CODE IS:

S —
GET YOUR CUSTOMERS

TO SPREAD THE WORD

Tha Wb Raterrsl Maimsting Apo
I MAHEY 1T BOYY

hhﬂﬂlﬁ‘l'ﬂ'm
€308 it for o

_ Refer-A-Friend Rewards

You Get R500 or USD $30

Click the QR Code to read more about the Webo Pricing Structure Please click & your friend gets build time
here to Link to The Webo Digital Communicator App DURING A FREE TRIAL

CLOSE || DOWNLOADIT || PRINT IT |[ MY ACCOUNT |

| ADD TO MY ACCOUNT FOR LATER USE || EMAILIT

Webo Referral Programme Terms and Conditions
Last Updated: November, 2018.

Refer-A-Friend Registration Requirements:

+ To claim the Refer-A-Friend rewards both parties; The Webo SaaS Advocate (Advocate) and the
Friend or Business Connection (Friend) must register their participation in the programme.

« The Advocate must create their own unique eight digit (humbers, letters and characters) promo-
tion code which must be entered in the top row of the coupon.

+ The Friend must enter this promotion code on the SaaS signup form (No Credit Card is needed -
you only have to verify your email address).

« The Friend must also enter the Name and Surname (spaces are permitted) of the Advocate who
sent the referral coupon in the ID Number* field on the signup form.

« The Friend must contact us to request the activation of the Loyalty & Referral Communicator App
in their Admin Panel.

+ The friend must book an hour of dedicated build support by selecting the following link. Book
With Me

All terms not otherwise defined herein shall have the definitions advised by Webo Digital.
These Referral Programme Terms and Conditions (“Terms and Conditions”) govern Your par-
ticipation in the Webo Digital Referral Programme (the “Programme”).

+ Advocates may refer friends and business connections to the Webo Saa$S Loyalty and Referral
Communicator App by e-mailing a coupon to your Friend.

+ Friends are entitled to a fourteen (14) day free trial of the Webo Digital SaaS Package. In addition,
Friends may book a one hour dedicated support service to assist with the building of a Webo
Communicator App.

+ The availability of build support bookings is subject to availability.

+  Only new and returning Webo Digital customers that have not been customers in the past twelve
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(12) months are eligible to redeem this Referral Offer.

+ Once a Friend subscribes to a Webo Digital Digital SaaS Package for at least 3 monthly billing
cycles, Advocates will be eligible as a South African resident to receive R500 (payable by EFT) or
if an Advocate is a resident of another country the equivalent of a USD $ 30 Referral Fee (payable
by Paypal to your Paypal account).

+ Once Advocates become eligible for the Reward, We will make the Advocate payment within 15
days.

+ By participating in the Programme, You will submit personal information about Yourself and Your
friends, such as names, e-mail addresses, and your Paypal account details which may be shared
with a Webo Affiliate (for the purpose of offering assistance) or with any Webo third party Pro-
gramme administrator (to effect payment).

+ All information collected, stored and/or shared through the Programme shall be subject to Our
Privacy Policy that can be found on the Webo Digital Blog. By participating in the Programme,
You agree to the collection and use of Your personal information, as is required to execute the
provisions of this agreement by us and acknowledge that You both have read and accept Our
Privacy Policy.

* You may not participate in the Programme where doing so would be prohibited by any applicable
laws or regulations. You must be eighteen (18) years or older and a resident of a country that you
advise is your domicile.

+ In addition to the restrictions You agree to Our Terms and Conditions and you agree that the fol-
lowing activities are expressly prohibited and engaging in any of these will be grounds for imme-
diate termination and disqualification from the Programme, and may lead to the forfeiture of any
existing Programme invitations without compensation.

+ Prohibited activities: Spam, bulk distribution of invitations, distribution to strangers, or any other
promotion of Your Programme invitations that would constitute or appear to constitute unsolic-
ited commercial e-mail or spam under any applicable law or regulation. Fraud, attempted fraud,
or abuse of the Programme or these Terms & Conditions. Selling, trading, bartering, or providing
anything of value to Your Invitee beyond the Programme invitation, or otherwise using Your Pro-
gramme invitations or Rewards for promotional purposes.

If You do not comply with any of these Terms and Conditions, Webo and any division of Webo re-
serves the right to terminate and disqualify You at any time from participating in the Programme.

You may be required to complete an applicable tax form and furnish Your Tax Registration Number,
and you may be issued a form by a competent tax authority for the total value of the Rewards You
have earned, if You earn Rewards in excess of the tax threshold in the country of your residence in a
calendar year

We reserve the right at any time to modify or discontinue the Programme, either temporarily or per-
manently (or any part thereof), with or without notice.

We will not be liable to You in the event of any modification, suspension or discontinuance of the
Programme. We reserve the right to amend, modify or waive these Terms and Conditions at any time
in our sole discretion.

Find this coupon at | https://www.refer-a-friend.webo.directory

Find links to more Link and List plus Lovalty & Referral Communicators here:
https://www.communicators.webo.directory
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10 LAW FIRM DEMO

Find this communicator at| https://www.LawFirms.webo.directory |

Law Firms, like others grow by reputation and referrals. Rewards should meet needs and giving infor-
mation products that will be shared will generate the referrals that will grow the firm. Here are some

examples.

—— e Share the link

GGODHANS
Nt P Add a review

= The Goodmans Wedding Planner App

This App is a Reward for Adding a Review: Open, Add to Home
Screen & Tap to View The Goodmans Online Weddings Trade
Show

Click Here to open
this App

In the area of Private Law - market entry for many is when couples get married. In advance of
the wedding many will seek legal advise in finalising the contracts that will govern a dissolution
of the marriage. Offering a sharable reward of a Wedding Planners Contact list of 1,000 wedding
suppliers will be highly desired and it will be shared to the right audiences at the right time.

Share the link
—— Add a review

GGODHANS

s | Legal Links
This App is Reserved for our Corporate Clients: Open, Add to
Click Here to open | Home Screen & Tap to View

this A
= PP To Start: Sign Up or Sign In
Next:Click to Show Online or Download Print Version

Alternatively:See it in My Account

—

It is not that corporate executives cannot find the links that detail matters that may on a regular
basis be needed to finalise issues that arise. The fact is that the availability of an on phone button
with links to hundreds of legislative, regulatory, local government, business association, etc links will
be highly appreciate by many and it will be shared creating the opportunity for audience building
through awareness marketing.

Link to this communicator and find eBook downloads, Flipbook reads, Link and List information
communicators, online meeting rooms and much more. Certainly with a little research professional
firms can create reputations for being modern fountains of knowledge !
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Information Product Examples

WEDDINGS
The W ?.1:1.] Planmers Contact Lis et
MEET WHLNE B 0600
Quick Links to Legislation Online
WhatsGood: Weddings Acts Online
Where to find Gauteng Info, Reviews and Deals that Excite? Basic Conditions of Employment Act
' ' Broad-Based Black Economic Empowerment Act, 2003
Sefect the Chick here for help on
“Home™ Mow To Add Civil Union Act, 2006
This Contact List APP
icon to return bere. o to Fhone Hame Scroens 1 ions A 4
COURON SPECIALS & DEALS ARE UNDER CONSTRUCTION. Co-0 Deratives Mt, 2005

Supplers: OINTACT US for a FREE Digtal Doal Marketing ste.

Click the Icon in the
Seals columin 1o soe tha
coepans deals B specals.

Com@mes Act. 2008

w: Bulle ::r:':uctI List Appe for Phooes B PC's Based 6n recommendatians. Credit Ratmg Services Act, 2012
ry ane of the follswing of CoNtacs o5 10 Suggest 3 kst or bt indusicn,
hatsGoos: natseed: WrnatsGose: Customs and Excise Act
Ana, Cra%s & Woddics Lifostyle & Leisure Activises Pots Desi ns A ! 1993
WhatsGood: Whatsiood: WhatsGood:
Gerparste Gavesngece Restauegnse ith fzn Divorce Act, No. 70 of 1979
WhatsGood GAUTENG Weddings Categories: Domicile Act, 1392
Select a category bebow to link to that category or scroll down. | ni mmunication:
e s ] Electronic Communications and Transactions Act
COUTURE: His & Hers + Shoes | DANMCE LESSONS | DECOR & HIRING
: Estate Duty Act
GIFT REGISTERIES |GIFTS and FAVOURS | HAIR & MAKEUP . 2 % = L
JEWELLERY | MAGAZINES, EXPOS, TRADE SH: ETC. | MINISTERS Financial Advi na_intermedi Vil
P 1
VENUES | VIDEOGRAPHY |WEDDING & EVENT PLANMERS Fin . i I n Ili n n
i 2l M ACt, 2012
ATTORNEYS | = I T
ncome Tax Act
. 012 993 _
Chantel van Heerden Attomeys 007 o|® & Insolvency Act
(Christo Mulder Attornays Ve | @ | ® | OB Intestate Succession Act, 1987
Etienne Bedsker Attomeys e |o|e|GE Labour Relations Act
Legal Practice Act, 2014
mE— .,;;m el|e |gB al Practice Act, 2014
n — Manpower Trainin
l O l O
| https://www.weddings.webo.directory | | https://www.corp.webo.directory |

Flip Book Review
Protes HR Manual

Share the link

Add a review

Read More Goodmans Protea HR Manual Flipbook Review
s T Share the link
ur::%é:nr Add a review
Read More Five Major new South African Labour Laws
Read about the extended parental leave and more

Gooomus Share the link
l ERLSE Add a review

click Here o open | About Online Meeting Packs

this App Follow the Read More Link to read more about meetings packs:
Open, Add to Home Screen & Tap to View

Meeting Packs can also be court reference packs linking hundreds of documents.
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11 INTERNATIONAL EXAMPLES

N

This cafd entiflas tha lucky person to o day
free of dolng chores. Someaoans alse 5 gonna do them!

=
-

Gatto Know PayPal PayOnline  Send Money  GalPaid  Products 8 Services

Referrals

Earn up to when you refar new merchants!

BELOURLS YU refer,

PayPal's Refer-A-Friend Bonus promotion ended Septembaer 26, 2003, Lisers whose refermed Mends
complated the bonus requiraments by thal date ware aligible i receiva the banus. Although the Refar-A-Friand
Bonus promation has ended, you s8ill can eam maney with our Merchant Refemral bonus:

The Merchant Referral Bonus lets you eam & parton of the first & months of revenue generated by the new

( Invite Your Friends

$1oo

—— TR AVEL CRED|T s—

You'll get $25 when they take a trip & $75 when they rent out their place.

Get Started f  INVITE FRIENDS WITH FACEBOOK  [le]g '

ONT
e %
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1887
GIVE A GLASS OF
COKE
Asa Candler’s
coupon idea trans-
formed Coca-Cola
from an insignificant
tonic into a market-
dominating drink. His
hand-written tickets
offered consumers a
free glass of Coca-Co-
la & by 1913 8,500,000
free drinks made
Coca-Cola a national
craze in the USA.

GIVE A CHORE!
Around the 1990’
friends and families
started to gift personal
gift coupons such as:
« Good for one hug!

« Tll do the house-
work for a day
next week-end.

« One day of garden
chores!

2003
EARNA%ASA
CASHBACK
The PayPal Referral
Program resulted in
PayPal achieving a 7
to 10% daily growth
that rocketed them to
a user base of over 100
million users before
the end of September
2003.

EARN
ACCOMMODATION
CREDITS
Airbnb launched in
2008 & has booked
millions of bed nights.
Their 1st referral
program test to 2,161
members doubled
membership by 2,107.
They offered a $25
travel credit for every
referral that booked a
$75 trip.
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YOU CAN DO IT WITH THE WEBO COMMUNICATOR APP

( 4 Dropbox

Get up to 16 GB free space by inviting your friends to Dropbox!

For every friend whi joing and initalls Dropbax on Uheir <o e, we'll give you bath 500 MB of bonus space (up 1o a limit of 16 GBE
Hyou need even maore space, upgrace your accourt

o Add namies oF email
d Invite your Gmail contacts o

VAl wise ) il el i i e ot GRS % ST,

E uvBER

Whstatom e inses hsses P rossesm s Waiiig L]

Give 10 Get 10

Fimgt il hyien 8 10 Fimg fathi ged 10

anNr
rm— @@

B! nal ns Coxiw

W vl -

httpsfuber.comfinvite/xBvog  feswe

| G Suite Referral Program

Brogras Gptura Rebereal Besgesr

Share a better way
of working

Earn rewards for ecommending
G Suite

Now through May 2, each time you

—

En]wing the benefits of invite a friend and they sign up for
tarbucks Rewards™, they’'ll earn Gold
Stﬂl’bl.ICkS Rewards™? Status after just one purchase. [ ]
Let your friendsin oniit, too. .
|: Now through May 2, each time you Plus, you'll recsive m
! invite afriend and they sign up for -
Starbucks Rewards™, theyl earn Gold o

stitus aftEl' jUStDnE DLII'EhHSE. for every friend who signs up

Getting you closer to a free Star Reward.

We make it Easy To Review and Share!
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2010
Coupons moved
to Mobile Phones.

GIVE
STORAGE SPACE
Dropbox launched a
Referral Program in
2010. By April 2010
they permanently
increased signups by
60%. Users made 2.8
million referrals and
both the customer and
friend earned extra
storage space.

2012: SHARE
YOUR CODE
Uber expanded into
over 50 countries in 3
years! Double-sided
Referral Rewards.
Send out your refer-
ral code by e-mail,
Facebook sharing or
by Twitter. Give a $10
ride and get a $10 ride!

Google

EARNA
CASHBACK
In Google’s G Suite
Referral Program
Account Holders earn
$7.50 for every new
G Suite customer that
you refer limited to
$1,500 per business
that signs up.

STARBUCKS

EARN STARS
for
REFERRALS
INSTEAD
OF POINTS
FOR
PURCHASES



MARRIOTT HOTELS

Marriott Rewards® Refer a Friend

Advocates can earn up
to 50,000 bonus points
for sharing Marriott
with their friends
and family. When an
advocate refers up to
five new customers per
year, advocates earn

Reward your friends. Reward yoursell. 2.000 points every time
a referral books a stay to
How it works a max of 50,000 bonus
e oty B oo oo Rirmarthy, vl it st rual? i Bores Babes o ta § o e £ colrede wnas and e o oo b points, Referred friends
also get 2,000 per stay

to a maximum of 10,000
bonus points.

REVIEWS, REFERRALS
& ARECIPE CLUB

Farm Fresh to You
uses reviews to get
referrals. They believe
that testimonials are a
genius referral strategy.
Advocates get $25 &

referrals get $15.
. AMAZON PRIME
amazonMrime
One more benefit of friendship ' Prime Members are a
Tall your friends how much you lowe Prime. Whan they join and . Segmented group of
maka a 35 purchase, wall give you 55 bowands your naxl Armazon h d
parthase N customers who spen
: 2x more than others &
feul “;“EE“““’ 5 &l who order more often.
Note:

Rufer via email Share on facebook
Erierup iz & armad acdreasiss) below Peai o youe sal

e Clear calls to action
 Sharing is not
restricted to Prime

Members
BE AN AMBASSADOR
GADGETS
ZTYLUS is reswrarding those who love our products. We're locking for influencers to be Brand -
Ambassadors and will pay cash for each referral ZTYLUS REFERRALS

Refer a Friend and earn
a 10% Cachback on
their purchases.

How it works
Step 1: Love or products
Step 2: Register
Step 3: Share
Step 4: Earn
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YOU CAN DO IT WITH THE WEBO COMMUNICATOR APP

@Greatshrand

#BornInBrooklyn .

Tell your friends about GREATS and you both get
$10!

Ask your friends to make a purchase using your personalized link. You and your friend get rewarded
with $10 GREATS credit.

(OUr friends and be rev g@d

Invite a friend to GetResponse — get 830 sach to save on your bill
P

’w ' If you invite 3 friends whao join on & paid account,
you'll get a free Digital Marketing Certification course
of your choice!
( Invite friends now )

We make it Easy To Review and Share!  Page 29

SHOES

Greats sells affordable
designer sneakers.
Advocates and Friends
get $10 off next orders.
They believe it works
because of social
validation. Customers
constantly refer
because they love the
brand and the rewards.

GET RESPONSE
TWO WAY PLUS
SOFTWARE
CERTIFICATION

Get Response offer
marketing automation:
bulk email, etc.
The advocate and new
customer receive $30
credit. At 3 referrals,
the advocate gets a
digital marketing
certification (and
course) worth about
$200 USD

FASHION

Referrals are by one
on one emails or by
sharing on Facebook.

They believe that:
Easy to share
=’s
Referral program
success.

LEESA
MATTRESSES

They have 3,000 +
Advocates

One third of all sales
come from referrals

You can gift your
referral reward to a
charity of your choice.



~\
)

FLEETMATICS
GIVE GIFT CARDS

Fleetmatics supplies GPS
tracking for fleet management.

When advocates make referrals,
they get a $200 Amazon gift
L card.

P

Consider a Buddy Deal with a
| Local Retailer who provides you
__/ with Gift Cards at a discount!

-

INVITE FRIEFNDS TO FVFRNOTF
INVITE FRIENDS TO EVERNOTE EVERNOTE SOFTWARE

Evernote offers advocates ten
points for the first 3 friends
referred plus 5 points when
a referral buys the Evernote
Premium package. Friends

INVITE FRIENDS KEEP EARNING " get one month of Evernote

® Premium free.

—

The T’s & C’s give the detail.

N\ /

TAXACT
ACCOUNTING SOFTWARE

Refer a friend to TaxAcCL
Earn $20.

One-Way Referral Program

Tax Act segment their
customers into levels that
qualify for benefits based on
the level they are on. All levels
can refer a friend or business
connection and get the $20
Reward when they sign up.

_——

f//{.
\ AMERICAN EXPRESS

Rewards are based on the
lifetime value of a new customer
WeS nerad mn oifar for this Gard: and they give advocates 5,000

! Starpoints on their Starwood

| Preferred Guest Business credit
card — a value worth around

Starwood Preferred Guest” Business Credit
Card ol $125 — for every referral.
You can sarn: .
EEETTTT— 5,000 i '
i Points can be gifted and they
- e i arnam alz oo [ ] sHarpoints” for each approved referral-up Eo

S5.000 Starpoints per calendar year | can be accumulated for use

Y
j against future purchases.
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YOU CAN DO IT WITH THE WEBO COMMUNICATOR APP

REFER FRIENDS
GET 10

Y,

3\

Invite friends, share £30

¥OUW GET E-'l’
£15
o b & il

L - vy Hima s frisnd plares their Fir arder
bt alll yosat Erasinlats

=

-
YOUsF FREICHND GETS

£15
'r::-llrl-Jlr FREE
Rt

E8 off wmhan Shay pilice thalr o aodar. Ry wina

N N

Unlimited Supercharging and £1.000 Credit

)

We make it Easy To Review and Share!
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ADVANCED AUTO PARTS

Customers get a $10 gift card
and new customers get $30 oft
purchases over $80.

Note that this program is
a success even though the
customer making the referral
gets less. Customers earn by
making multiple referrals
because it is easy to do.

citibike BIKE RENTALS IN NYC

Subscibe for an annual
membership or a day pass. Day
passes get unlimited 30 min
rides and annual members get
45 min rides.

They have grown to 12,000
bikes in NYC and 750 Stations.
Both Friend & Advocate get a
free month of membership.
Promote the value of multiple
referrals: Refer 24 friends and
get two years of free rides!

MADE.COM
FURNITURE SALES ONLINE

Refer 2 friends and get a
foldable tray, a chair for 12
referrals and get a sofa for 40
referrals.

Ilustrating the value of the
reward promotes the benefit of
frequently making referrals.

NICHE CAR SALES: TESLA

Tesla owners can track their
referrals on an App.

When the referral program
was launched a single advocate
referred 188 people and made
$135,000 in rewards. Tesla made
a whopping $16 million in
sales from this effort. Today, eg
advocates get to choose from a
range of features based on how
many people they refer.



12 WEBO EXAMPLES

Claim Your Status Upgrade
Add a review O Share/Save [} ¥ #

~ |Advisor Reward: Add a review to Qualify - Yes,
L we are Pet Friendly - have your pet at an outside
table. |

Add a Review to Any Humble Harry\'s Menu or Specials Item to =
qualify. Next, Register, Log In and Select GET IT. Then ADD TO [ ]
MY ACCOUNT. You can Print & Redeem or you can Email this

reward to a friend.
& J

?___.pm.._,. This is a RACHEL HILL ART lucky draw ticket
A wimne soad nominsded friend will sach recove 8 Racbel Hill Praol
Ther o chrgs oy eomee. Tos Ul Sl Prview, fars i o ) Gk v P Sooous.

ekl b

; Freml's Telephone Number

My maobile lelepbhone mumber i

Membemhip Sanms

you wini 1o glve the
WMWEMMMW
mxierys share. the Link ned then solest the ADYOCATE rewnrd teked,
Open and ADD TO MY ACCOUNT. I voui share the ticket with s friend
b emuil v o will reeeive a prink

GOODMANS

FIVE MAJOR NEW SOUTH AFRICAN
LABOUR LAWS
THAT YOU NEED TO KNOW ABOUT

INCLUDING EXTENDED PARENTAL LEAVE

Just Designer Designs

Awtilaha by Advooates mni Adean who mimy it 8 5 a fiend

Bl PR HH'Z FREL

[' sasie Buvger |;n1 34 55TR

Fo b C's Aopdy. Dupdcation is nat pemitied. Subec to vakdaton ucan
Wﬂmvwm l:a'-nmqu i RGN,

COOUMNT FOR LATER USE | EMAR 1T |

REWARD STRUCTURING with the Webo SaaS Version 1-1

BUDDY DEALS
REFERRAL REWARD

Local Pet Friendly Restaurant
offers this Buddy Deal.

Write a Review to Qualify.

Get a 3 for 2 wekk-end
Kenneling & Deal and Share it
with Friends

LUCKY DRAWS

Enter the Lucky Draw
by getting the
Referral Reward
and stand to win a limited
edition print each month.

Keeps customers to
check if they are a winner
and see the latest artwork.

LAW FIRM EBOOK
REFERRAL REWARD

Get the eBook
and share it
to quality
for other
Referral Rewards

ADVOCATE and ADVISOR
REFERRAL REWARD

Write a Review or write a
Recommendation
ona
social network
SHARE
and get invited to the VIP
Season Sale

the night before it opens to
the public and Share the VIP
Entrance ticket with friends.
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DONE WITH THE WEBO COMMUNICATOR APP

Beauty Horizons haap
Avaiiaivin 10 Advoouies and Advisom who may ofL 1 o o fiend Ccde

CRLREEE LS v -

Wil

. flﬁu

-

SLOW DAY TREATMENT
SPECIAL

Write a Review
or Write a Recommendation
that you SHARE on your
preferred social network
and get 50% off on Mondays
. PLUS
you can share this Referral
Reward with your friends.

WAITRON

Claim Your Status Upgrade

Add a review O Share/Save B ¥ @

Photo Competition: Waitron Table Instragram /
Facebook Hyd Photos

Get in the running by tagging your picture at #humbleharrys on
your preferred social network page; Faceook, Pinterest, Instagram,
Twitter, etc. Win & we will Burn your Bill. T&Cs Apply.

AN

PHOTO COMPETITION

With the table’s permission
Waitrons
SHARE and #HASHTAG
Selfie Photos
on a social network.

N

Avuilable o Advocates and Advisors who mary git 1 o friend.

07 ARG TA33

arry Sanders

_—

. Waitron earns a
. CASH Reward and
the winning Table wins a
I “Burn the Food Bill”
_ / Booking.
REFERRAL REWARD EXTRAS

Hire three suits
and
Refer a Friend
You'll ALL get a
shirt and tie
free.

Other Ts & C’s may Apply

Demo Lodge

LMD: Last Minute Deal Coupons.
Save 50% on your acoommodation rate when checking in
within two days of resarvation anvallability confirmation.
Toko o broak and do it for less.

e
Fu = T TS
ka0

if Gifed: Roecpsants Mams Tesbesphaons i

Pirthaieds M Tk Ml

Dt F Flisiarvnnn
5 Rusbarrgstion Proswrin 1 Wik @ Rt &

i
& Upon Arvival, Prosent i for verefication. 1. Enjoy
it s

VAT @ is vl for resen s (phane OF B0 71 S50 made befors 31071 U200 T

LOAD IT TIT - T

LAST MINUTE BOOKING DEAL

On Checkout
Guests Earna
Last Minute Deal Coupon
which they can share with
friends for a last minute
booking on the basis

L
° of getting
two bednights for each
bednight paid for.

We make it Easy To Review and Share!
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DONE WITH THE WEBO COMMUNICATOR APP

Become a 24h
ADVOCATE
&

Share Your
REFERRAL
CODE
We'll send you
al0%
Cashback on
R2,000+ sales.

REFER
A 10% off coupon
to A friend.
We'll match your
referrals and the .
10th pair to be
purchased will be
yours

fREE!

- :\{- . -:-f

N\ /7

HARD BASH WASHING FOLIGH

Visit us
monthly
and get our
Bookclub
Venue and I .
a cup of
coffee for
all members
free!

J

REWARD STRUCTURING with the Webo SaaS Version 1-1

FORMALADVOCACY
CASHBACK
PROGRAMME

“We won't cold call or
randomly solicit your
friends or family. In-
stead, when they call
we'll match them to your
code and monthly we'll
send you 10% when they
spend R2,000.

TRANSACTION BASED
REFERRAL REWARDS

Advocate
Footwear Inc to your
friends and after they
buy 9 pairs you get a
pair completely free!

MANY HAPPY RETURNS
REWARD YOUR
LOYAL CUSTOMERS
FOR BUYING MORE

Get the 10th FREE!

BOOKCLUB REWARDS

Refer 10 plus members
of your bookclub for a
coffee and get a cup for
all the members at your
next Bookclub meet at
THE COFFEE SHOP
FREE!
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DONE WITH THE WEBO COMMUNICATOR APP

\ BUY ONE

GET ONE FREE
BOGOF
VOLUME BUYS
ON SLOW NIGHTS
FORMAL ADVOCACY
‘ CASHBACK
PROGRAMME

tvesh & Delicioy

Volume Based
Monetary Reward

WEBO FREE TRIAL

Send a Sign Up
Coupon with a
* CLICK HERE

GET YOUR CUSTOMERS I LINK

TO SPREAD THE WORD . to the
The Webo Referral Markating App Slgn Up Page.
Makes it easy

¢ s & b ¢ i Get R500 for each

" For a FREE
We have fora / .
Iy s A F otes Webinar Invits referral that signs up.

can do il for you /

CLUB REFERRALS

Based on aircraft sales.

* Refer a friend who buys a
Bat Hawk Light Sport Air-

I : craft and

you and the friend each get

A M a R7,500 Micro

Valued at R7,500

to the Buyer and Aviation Shop credit.
to the Member.

I / AMBASSADOR
\

Success Reward

RESTAURANT REWARDS
FOR VIP ADVOCATES

Sally’s Ambassador Secret
Menu. Mail a coupon benefit
of yours to a friend or
business connection. If they
. redeem it you get the benefit
back and your Referral count
goes up. When it reaches 10
referrals Ambassador Status
is awarded to you.

/ Share this benefit with your

friends for 6 months.
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DONE WITH THE WEBO COMMUNICATOR APP

Webo Affiliates earn
lifetime SaaS sign-up
margins plus build and
maintenance fees, eg
Affiliates with 20 clients
earn up to R10,000 pm
+ own build & mtce fees
of R20,000 pm Thats -
R240,000 pa !

I

RoreachiBZ Ufeam]R500]pmkayourdicestelionmivgeam]R200)pm

Bike Mania

Ayalabie o Advocaies ard Advissn wihs may gl 1 1o @ fiend

Customers
earn
points for
purchases
& they can
gift the
points to
friends.

.

REWARD STRUCTURING with the Webo SaaS Version 1-1

WEBO AFFILIATES
WORK FROM HOME AS
CERTIFIED REFERRAL

SITE BUILDERS

Register for a free trial
& build a demo site of
your choice. It could
be a site for a friend or
yours. We help & certify
that you meet our build
standards: With word &
photoshop skills it’s easy.

CAR / BIKE SALES:
SHOWCASE SPECIALS
& OFFER SUCCESS FEE

REFERRAL REWARDS
WITH REFERRAL
CODES

“Get 10% off
by quoting my referral
code when you phone to
book a test ride”

MANY HAPPY RETURNS
REWARD YOUR
LOYAL CUSTOMERS
FOR BUYING MORE

Get the 10th FREE!

TRAVEL LUGGAGE
EARN & GIFT POINTS
FOR
PURCHASES

The more you spend the
more points you get.

With 1,000 points you
can gift any case that
you purchased or you
can gift your points.
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DONE WITH THE WEBO COMMUNICATOR APP

N\

Claim Your Status Upgrade

Add a review Share /Save [1 W #

Open to all limited offer FRIDAY SPECIAL: 10
Pretzels & 2 Beers 2/4/1
Gather in the pub and secure Savings with this coupon of R150.

You are logged in. Select an option below.

SHOW DOWN- MY
T LOoAD IT ACCOUNT

You & a friend Buy 5 Dresses & each Get 50% Off your next Dressy

S

N

their points

accumulate. /
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ORGANISE A GAME NIGHT

Share a coupon valid for the
Saturday afternoon
of a big match at
Prime Steak House.
When four friends have
quoted your coupon code
when ordering this
“Off-Menu” Special or have
handed in your shared cou-
pon they get the Special and
you get it FREE.

BUDDY UP DEALS

You both download and
print a Loyalty Card that you
get signed oftf when making
a purchase. Meet and hand
in your loyalty cards with 5
signed off purchases between

you & both get 50% off a
dress. Promotes shopping
buddies!

KIDS PARTY INVITE

Host a Kids Party at the
“Secret Treehouse
Restaurant.”

Print a coupon for each child
that attends and hand it to
the parent who collects a
child as a Thank You
for attending.

Value is 25% off on a
Food Breakfast Bill
for 2 adults & 2 kids.

JANE’S HEALTH
FOOD COLLEGE

Jane’s online courses on
exploring the benefits of
health food choice are
completely free when
shared by a
JANE’S HEALTH
FOOD STORE
customer.



13 FORMAT & REDEMPTION

PC MENU &
SHOWCASE

s L]
T Tap ks e s B 1y e o it

T P by Comapota
||.-|u-u-p Lrvw B irenl liws O W

| Starters: Tuna Carpaccio Flatier.

ih- T s o,

L xm

Ol b o G i Coopon, sl & ams asd 8w MY m
ACTTRINT

L]
dozm 8 tani faes Qw2
Maina: Large Leman and Herb Sale with
Sawoury Rice.

b 1 il s o, A ATty S Tiewy D

| .1

hick P i O e Ui, shmctonct o il ] 8 'Y

ACCTRINT |
i

il g Brven B Shaw i e B0 =

Maina: A Dozen Peeled (Quoeen Pravwes with

MOBI MENU [ s
& SHOWCASE Iﬂm;.;.m__.u_._,ﬂ.uw 7

W
L]
| A o B s/ s [ %

Mains: The [timate Midweok Treal: A
| Dhaem Scnmipi with Rice.

Syt
(LN

Termd B Cafditians

Waliakely Veviled Ty

LA e CUBCOINETT Ly Srars @06 T [ S SO S0 Ely
EECHIC CHLFON BOF SRON COURGE AT Ty BRETE 503 WrT W
ranssmat by (R AeciEerd of the Qe cmanon. Tres

TERMS &

TH Ty 1B BO0ERE BB TRE SSOFE] Meey PSS “ERESET 8y 7 Ut
s oF TR AP WP gy SEOE| Sl PEOE O Vs Cheae. TRE CONDITIONS
I P ATVOCATE BTATVS fir 1ar déve.

Ohst ADVOCATES wiw et lis i ke SECRET 1IN COUPDS be
I BEOmATR

L3 WP B ST LN B S RSO MARLT S RS (RS SIS
PhEaard B DEIBSCE 10 QiR BIOREE LE TP b

L e o R e e L L
Edar whir Pleing b5 BFEE° e e Shife] Satu

Asssrvations: Froos D88 JOT LRIE feone O ED CEEESVETOOE @0W

s All tickets, coupons and vouchers
arddwe 3

WesoEEERr VIS 1 1URIEC 1T VEITEETOT LBOS BrTYE Pror uae can be set up to be prlnt and present
wOAEE COuC0nE. ADVDONDE MREtiE m orhy vakd for 10 dewve from ataning

Starg #t the e of ordw W pereitied B8 your alniue sl b retentle .

Somares or they can be presented online on
Barvide: St Sown B0 8 fegered of fedemaha® § LD Stheet AMare

Bubuh Namu. Tiwn Mirse : :
R e Vo gy M BAAS I £ o S i phone, iPad, tablet or on a PC in the
pavatis of the apeceh rote o the meru

Sarvice chavge: Gryustas Woud b conommed w0 Fe ol sus

iy Restaurant.

Irmapes: Coutan Shagel e Sdifstien B iy fol B specirasy
ranrvs-irte

Wafantin Coubers dra Fee - Feturds @ col appeeatin

Barvich Webs whe sfiiniton B Leyety Frogiaese ottt 22 n
Servae m ROt FERSGPBiC Tor serEicE and e gy,

Asmendement: TEe Fighl i e ese seeims anil codiloss willoul
[prior Dorkcs s rescrved
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Restaurants can have
as many Link & List
Mobi Apps as they like.

Team up with Shops

in the Mall and be the
home for a Mall Deals
App (free with a coffee!)

Just Tap a Button |
on your phone & Alternatively, offer

et personal with specials menus as
gally s Cummumcatnrs tap to open” options.

LIST OF SALE ITEMS FOR VIP CUSTOMERS HOST A LEGAL OPINION ON A FLIPBOOK AND
TO SHARE AND GRANT THEM PRESALE ACCESS OFFER CLIENTS LINKS TO SHARE WITH FRIENDS

" R .4 1747

Home & Living Legal News
SALE >

Wt

Hagrae B

2
m (g
¥

i Wiy s Alad ey Fruiey
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14 FREQUENTLY ASKED QUESTIONS

Q: What do delighted customers appreciate about your products or services?
A: Often, it is the little things that count. Phone response rate, being greeted by name,
being consulted about your needs, etc.

Q: What should | take into consideration when designing a rewards programme.

A: There is much to consider but a “one-size-fits-all” approach is generally the first step
to failure. When you have created “like minded groups,” find what they will value.

/ N

\ Delighted Customers

-._\_ _/'
/ACommunicator)\

; APP =
'*Dclivcry. (ﬁ@ 1—“‘} @

\ 4

L 4 Discounts

778 (%
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Q: How many customer segments should | have?

A: You should have as many as you need to address in your programme:

@ «  What segments do you want to grow?

+ How big are the segments?

+ What social networks are they likely to share on.

« What are the needs of the social networks eg Women are more likely to share on
Pinterest than others - Pinterest is picture and infographic friendly.

« When you have your broad categories or groups consider creating reward categories
on your App that match these groups with relevant rewards but in addition:

+ Dig deeper and find the small differences

+ The closer you get to personalised needs the more value you will generate.
+ Consider surveying your customers, customers.

Start with the big differences

=/

2 &) ’\é @ "n‘ ALY,
ug; "
), ¥

cCs

R

Next, find the small differences
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Q: I believe that financial rewards that have a monetary value are often less preferred

than rewards that do not have an obvious monetary value. Is this true and what are non-
monetary rewards?

A: Rewards that are tailored to satisfy individual needs will be more appreciated. As

examples consider:

+ Mums with daughters that are engaged to be married or women with friends who are
planning weddings would value a wedding planners contact list of 500 wedding sup-
pliers. The value when the product is relevant will far exceed a 2 for 1 special.

+ Where to eat, where to shop, getaway destinations and more are information “prod-
ucts” that to the right people will be highly prized.

* An eBook on raising a puppy could be valued if you have a puppy.

+ Find a customer’s need and you will have a key to reward relevancy.

Explore Reward Opportunities

b. Newsletters

e.Brochures

a. How-to
Guides

i B

E ==+

[ WEDDINGS 20
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: What are popular monetary rewards and in what way can | engage with my customers
other than by offering coupons?

A: Monetary rewards can be points based so that customers who reach a certain level
of ponts can get the reward and once obtained and added to their accounts they can be
allowed to share the rewards with friends and business connections. They can be trans-
action based eg the 10th is free. They can be service based such as offering expedited
delivery etc. There are many way to engage with customers on your website, blog, app
or social media including the following:

Success
Stories

‘{_rti

ebo

3 picimat

Rewards! ¥

Making it
it easy to
Grow Review
£
Reputations § Share
- -

Referrals =

*We love HOT Discounts!”

Rewards! /wej b@

Grow
Reputations Making it
& it easy to
Referrals Relgew

Share
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Q: In summary, what do you get with the Webo SaaS & is there a difference in what the
DIY subscription has access to versus the B4U functionality.

A: The DIY and B4U SaaS Packages are functionality is idetical. See page 52 for the
“What you get One Pager.”

Q: What are popular VIP Benefits and what contact lists can you offer to kick start my
information rewards offerings?
A: Consider the following:

VIP BENEFITS

W A W A

"We love Very Good Lists!”

What
Wedding todo-
: Planner’s Lifestyle Home
What's : Contacts and

good : ull :__ a Garden

Rewards!

Grow
pIGITAL :
Reputations /
&
Referrals Making it
it easy to
Review
&
Share

AV AVAY
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15 BUTTON BOOKMARKING THE APP ON
PHONE HOME SCREENS

How to add a Communicator App Button Bookmark to your Phone Home Screen

iPhones & iPads Android Phones & Tablets

1. Select Menu 1. @ Select Menu

2. Select “Add to Home Screen” 2. Select “Add to Home Screen”

3. Edit and shorten the Button Name 3. Edit and shorten the Button Name

4. That’s it. 4. That’s it.

16 SELECTED CALLS TO ACTION

eg 1-“HiJane, | have found this product to be awesome. Here is a 25% off coupon to give it a try.”

eg 2 - “ Hi Bob, This eBook simplifies our shared interest in clock making. Please read & share it.”

eg 3 - “ Heather, | know your cousin is getting married. Here’s a great Wedding Planners Contact List”
eg 4 - “ Jean, My VIP status grants me access to a “Secret Menu” at Joe’s. Here’s a coupon to try it”

eg 5 - “ Bill, Complete this quizz. Link to try it and get access to receive the views, you'll be surprised.”
eg 6 - “I know you love Sally’s Seafood Restaurant as much as | do. Join me as an Ambassador and get

rewarded for spreading the word. You will not have to qualify as | can share my status.”
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17 QUICK LINKS

- [Getting Started Started: DIY Guideline.
- Digital Marketing For Law Firms; Why It Does Not & Why It Does Work

Demo Communicator Apps used for training

- Restaurants |https://www.restaurants.webo.directory

- Shopping Malls | https://www.malls.webo.directory

- Law Firms |https://www.LawFirms.webo.directory

- Hotels & Lodges |https://www.lodges.webo.directory

Infographics
- They're roadmaps | https://www.infographics.webo.directory

Analytics
- Whitepaper on the researched opinions of guru researchers
https://www.WhitePaper.webo.directory

Video Libraries
https://www.VideoLibrary.webo.directory

Pricing, Links to Read More & Downloads
https://www.pricing.webo.directory

The Webo Saa$ Package
https://www.saas.webo.directory

Webo Digital
https://webo.directory/vouchers/
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https://www.webo.directory/ckfinder/userfiles/10668files/WEBO%20L%26R%20Communicator%20Getting%20Started%20Guideline%20(Low%20Res).pdf
https://www.dropbox.com/s/2y43tlbtpzegtrz/Screenshot%202018-12-11%2020.58.21.png?dl=0
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